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2011 YTD results 

Savings and Incentives

• EPS = 541

• Therms = 74,019

• kWh = 509,555

• Avg $ = $1,476.78

Trade allies

• 345 builders

• 80 HVAC 



Energy Performance 

Score



What does EPS tell you?



Smart Homebuyer 

Campaign



• Advertising introducing 

consumers to Energy 

Performance Score 

• Educates potential buyers to 

consider energy efficiency in 

the home buying process 

and helps create market 

demand for energy-efficient 

homes  

Empowering the Smart Homebuyer



Outreach strategy

• Smart Homebuyer Checklist

• Print ads

• Web ads

• New page on Energy Trust’s website

Campaign components

http://energytrust.org/library/forms/nh_lt_smarthomebuyerchecklist.pdf
http://energytrust.org/Residential/new-home-solutions/smart-homebuyer.aspx?Campaign=smart-homebuyer&utm_source=Multiple&utm_medium=Print&utm_campaign=smart-homebuyer


Web graphic just for you!

• Identifies and connects you to the 

advertising

• Available to trade allies

• Easy-to-use 

• Eye-catching

• Links directly to Energy Trust’s website 

and the Smart Homebuyer Checklist

• Consumers see you as a provider of the 

energy efficiency answers they are looking 

for

Get involved, stay connected



Product incentives



Clothes Washers 

• MEF 2.2 – 2.45, $50 incentive 

• MEF 2.46+, $100 incentive 

Refrigerators and Freezers

• All ENERGY STAR® Freezers, $50 incentive

• 20 - 29.99 percent, $50 incentive

• 30 percent+, $100 incentive

Dishwashers

• 286 kWh/ year or less, $25 incentive

Products incentives

Learn more and find application forms at
http://energytrust.org/residential/incentives/Appliances/  

http://energytrust.org/trade-ally/programs/solar/incentives/
http://energytrust.org/trade-ally/programs/solar/incentives/


Contact the trade ally coordinator to get 

your Smart Homebuyer Campaign web 

graphic or to learn more.

Scott Leonard

newhomes@energytrust.org

1.877.283.0698

Questions?


