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2011 YTD results

Savings and Incentives
« EPS =541

« Therms = 74,019

« kWh = 509,555

* Avg $=91,476.78
Trade allies

« 345 builders

« 80 HVAC
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ENERGY CONSUMPTION

Measured in million Btu per ye.
One million Btu = 293 kWh
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What does EPS tell you?

CARBON EMISSIONS

o

dioxide per year (tons/yr).
n by one car (typical 21 mp;

Energy Calculation Built to Oregon Code Carbon Emissions
> The Energy Performance Score is displayed The annual energy usefor this home with Carbon dioxide is displayed in tons per
(&) in millions of Btu per year. occupancy equal to the number of year. The carbon score is calculated from
3 A B oE BrtE T harmal Uitis s bedrooms plus one if it was built to the electric and natural gas consumption
cz) rraasremantion the hesteorentorfugl 2008 Ore\agon code or code at time of of the home. 1ton = 2000 pounds of
= One Btu =the energy produced by a single construction, carbon.
E wooden match. For electricity: The carbon score is based
[} " LW A (th Oregon Average (?ar‘bon Score o on emissions from producing electricity.
= naua AN The annual carbon dioxide from electricity 1ton of carbon = 961-1,884* kWh
- 293 0 production and gas use for typical homes, _
E built to typical pre-2008 Oregon building i na?ur.al gas: The cart.>on e The
L Oregon Average Energy Score practices. on emissions from burning natural gas.
7 The average annual energy consumption Ttonof carbon =171 therms
= of electricity, natural gas, and other fuels
from typical homes. *Varies based on your electric provider
2jex  energytrustorg
Energy Trust of Oregon 2 pex energytrust.org. .
Net zero energy home O p ™ - o
MBtu/yr =
tons/yr

EnergyTrust

of Oregon



Smart Homebuyer
Campaign



Empowering the Smart Homebuyer

« Advertising introducing
consumers to Energy

Performance Score v

« Educates potential buyers to ENERGY
consider energy efficiency in  pEREORMANCE
the home buying process SCORE

and helps create market
demand for energy-efficient
homes
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Campaign components

Outreach strategy
« Smart Homebuyer Checklist eHECKLIsT o UYER
* Print ads
 Web ads
* New page on Energy Trust's website
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http://energytrust.org/library/forms/nh_lt_smarthomebuyerchecklist.pdf
http://energytrust.org/Residential/new-home-solutions/smart-homebuyer.aspx?Campaign=smart-homebuyer&utm_source=Multiple&utm_medium=Print&utm_campaign=smart-homebuyer

Get involved, stay connected

Web graphic just for you!
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|ldentifies and connects you to the
advertising

Available to trade allies
Easy-to-use

,,,,,,,,,,,,,,

Eye-catching
Links directly to Energy Trust’'s website
and the Smart Homebuyer Checklist

Consumers see you as a provider of the
energy efficiency answers they are looking
for
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Product incentives



Products incentives

Clothes Washers

O « MEF 2.2 — 2.45, $50 incentive
« MEF 2.46+, $100 incentive

« 20 - 29.99 percent, $50 incentive

Refrigerators and Freezers
E « AllENERGY STAR® Freezers, $50 incentive
« 30 percent+, $100 incentive

Dishwashers
« 286 kWh/ year or less, $25 incentive

Learn more and find application forms at

Trust
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http://energytrust.org/trade-ally/programs/solar/incentives/
http://energytrust.org/trade-ally/programs/solar/incentives/

Questions?

Contact the trade ally coordinator to get
your Smart Homebuyer Campaign web
graphic or to learn more.

Scott Leonard
newhomes@energytrust.org
1.877.283.0698
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